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Background Table 1: PrEP Initiations Conclusions
 Initial uptake of PrEP

was high in the early 
months of the initiative; 
however, one-month 
retention was low as 
many clients did not 
return for a first refill. In 
response, TLC adjusted 
strategy to focus on 
more extensive 
education and 
counseling about 
consistent use of PrEP

 By including a private 
code in SMS invitations, 
indexed HIV-negative 
clients were identified to 
counselors without 
stigma as potential 
candidates for PrEP.
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